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Answer any FIVE questions
All questions carry equal marks

1. What is the importance of international trade from the organizational perspective? What are
the limitations for growth for organizations concentrating only on domestic marketing?

2. What are the characteristics of international market environment? Explain with special refer-
ence to social and cultural aspects.

3. Explain the processing of international market regimentation and targeting.
4. What are the investment entry modes for entering international market? Elaborate your answer.
5. Discuss various types of branding decisions for domestic and international markets.

6. What are the major elements in indirect marketing channel of international trade?

7. (a) What is Grey market? What are the problems associated with it?
(b) What is transfer pricing? What are the complexities involved in it?
8. (a) What are the recent policy incentive measures for exports?
(b) Explain same of the basic export documentation procedures.
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